

















A JOURNAL FOR NEWSPAPER MAKERS. 


EDITOR 4 PUBLISHER 








Vor 1, No. 29. 


NEW YORK, January 11, 1902. 


$1 a YEAR, 5 Cents a Copy. 








AMERICA IS SOLD. 


THE PAPER, NOT THE COUNTRY, 
CHANGES OWNERSHIP, 








New York’s Latest Racing and Sport- 
ing Daily Passes Into the Hands of a 
New Company Capitalized at $100,- 
000—Howard M. Breen, Formerly of 
the Telegraph, Is the Manager. 
Daily America, the new racing and 

sporting journal established in this 

city last October by Henri Rogowski, 

A. H. Mills and Ernest Smith, has been 

transferred to the Daily America Pub- 

lishing Company, recently incorpo- 
rated with a capital of $100,000. 

The company was organized through 
the energetic offices of Howard M. 
Breen, formerly manager of the New 
York Daily Telegraph, who is vice- 
president and secretary. The presi- 
dent is Henri Rogowski, and the 
board of directors includes the above 
officers, Willis Steele, Michael Mc- 
Avoy and Harry C. Manheim. 

Daily America was started with a 
view of providing the public with a 
non-sensational, clean and _ reliable 
sporting paper that should contain all 
the news of the turf, the paddock, the 
arena and the field. First class men 
were employed in the several depart- 
ments and these went to work with 
earnest enthusiasm. 

The paper attracted considerable at- 
tention, and, although started in the 
fall after the racing season was ended, 
it drew to it many readers. It was 
printed in the tabloid form, sixteen 
pages, with wide columns. 

The owners soon found that they 
needed the aid of an able and expe- 
rienced manager and at once offered 
negotiations with Mr. Breen, who 
came to New York from Philadelphia 
to take charge of the paper. He or- 
ganized the Daily America Publishing 
Company, reorganized the staff and 
made numerous changes which bene- 
fited the paper. 

Daily America has a chance to win 
out under the new management, as 
there seems to be a demand for just 
such a sporting daily as is now being 
issued. 


SALE AT ATLANTIC CITY. 





Rumor That the Daily Union Has 
Passed Into New Hands. 

A rumor is current at Atlantic City 
that Ralph Buvinger, formerly adver- 
tising manager of the Sunday Gazette, 
has obtained control of the Daily 
Union and has transferred it to a 
stock company. 

Mr. Buvinger intends to introduce, it 
is said, a number of new features, and 
will make that paper a hustling, up-to- 
date afternoon daily. Type-setting ma- 
chines of improved make are to be put 
in, a speedy press will be purchased, 
and considerable new type bought, so 
that the Union may blossom forth in 
an entire new dress as well as new 
management. There is talk of more 
than one edition. 


Will Continue to Work Together. 

The officers of the Publishers’ and 
the Scripts-McRae Press Associations 
held a meeting in New York on Tues- 
day, at which they decided to continue 
the working arrangement which has 
been in operation between the two as- 
sociations for the past five years, as 
it had been satisfactory and profita- 
ble to both. 


The Western Canada Press Asso- 
ciation on Jan. 6 started for a three 
weeks’ trip to California, 
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THE ATLANTA PRESS. 





New Company to Handle Southern 
Business of the D. Appleton Co. 
The Atlanta (Ga.) Press, which was 

recently incorporated in New York 

with a capital of $75,000, has elected 

officers as follows: President, F. P. 

Gamble, of Atlanta; vice-president, 

Robert Appleton, of New York; treas- 

urer, H. T. Rodman, of New York; 

secretary, H. F, Ballantyne, of New 

York. 

The new company will take charge of 
the southern business of the D. Apple- 
ton Company of New York. The presi- 
dent, F. P. Gamble, was formerly 
cashier for the southern agency of the 
Appletons. He understands the south- 
ern field thoroughly and it is believed 
that under his direction the new 
company will be very successful. 

The aggregate business done by the 
company will amount to about $500,- 
000. The head office will be located at 
Atlanta. 


Trouble Ahead in Philadelphia. 

The Director of Public Safety, Phila- 
delphia, has issued an order to the 
Superintendent of Police prohibiting 
the sale of various newspapers de- 
voted almost exclusively to criminal 
news. After quoting the act of 1887, 
under which a number of arrests were 
made in 1894, the director says: 

“At that time an order was issued 
to the members of the bureau of 
police to make arrests in all cases of 
a violation of the law in this respect. 
That order has not been rescinded and 
is still in force. I desire you to in- 
struct your offi¢ers to notify all news- 
dealers that this order will be strictly 
enforced, and if they do not give heed 
to the warning to make arrests,” 
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CASHED BOGUS CHECKS. 





W. E. Shultz “Stuck” His Friends 
Before Leaving New York. 


W. E. Shultz, formerly manager of 
the Commercial Travelers’ Journal 
and Bulletin, with an office at Thir- 
teenth and Hudson streets, New York, 
has disappeared, and several of his 
former friends would like to see him. 

A few days before Shultz left he 
cashed a number of checks with 
friends. They were drawn on the 
Gansevoort Bank and were for amounts 
ranging from $15 to $25. They were 
returned from the bank marked, “Ac- 
count closed.” 

Shultz was seen in Philadelphia a 
few days after he left New York. His 
home here was at the Gilsey House. 
He spent considerable time in Phila- 
delphia, where he has relatives, and 
usually stayed while there at the 
Hotel Walton. 


De Rodays Out of the Figaro. 

The Appeal Court of Paris has re- 
versed the judgment of the Tribunal 
of Commerce, rendered on Aug. 7, in 
favor of MM. Perivier, the manager, 
and De Rodays, the editor of the Fig- 
aro, and ordered MM. Perivier and De 
Rodays to hand over the Figaro within 
a week to M. Prestat, president of the 
Committee of Supervision. 


Mayor Buys Passaic Herald. 

Addison Ely, who purchased the 
Passaic (N. J.) Herald two weeks ago, 
has sold it to Mayor Hinchliffe, of Pat- 
erson, N. J. Mr. Hinchliffe held stock 
in the paper as security for a loan to 
the former owner. The details of the 
sale or the price paid have not been 
made public, 


RULES UNCHANGED. 


MADDEN CORRECTS A MISTAKEN 
IMPRESSION ABOUT LAPSED 
SUBSCRIPTIONS. 








Government Will Not Compel Publish- 
ers to Cut Them Off at Expiration of 
Time Paid For—Report Grew Out of 
Ruling in a Special Case—The Gen- 
eral Situation, Therefore, Remains 
the Same as Before. 

The following letter sent to all the 
postmasters of the country by Edwin 
C. Madden, third assistant postmaster 
general, sheds light on a subject that 
is at present agitating the newspaper 
publishing world, and is, therefore, 
worthy of careful consideration: 


Post Office Department, 
Office of Third Asst. P. M. Gen’l, 
Washington, D. C., Dec. 30, 1901. 
To all Postmasters: 

A certain publishers’ bureau in Chi- 
eago, Ill., is distributing to publishers 
in general throughout the country the 
following statement: 

“The post office officials at Wash- 
ington, D. C., have just ruled that a 
subscription to any publication, en- 
tered as second-class matter, must be 
discontinued when the time for which 
it is paid in advance has expired. 

“This is such a radical ruling and 
directly opposite to all law and previ- 
ous rulings, that it means a complete 
change and revolution in the publish- 
ing business. This ruling will greatly 
reduce the circulation of nearly all pa- 
pers and cause the withdrawal of 
many advertisements until a lower 
rate is put into effect. This vitally 
affects you for it prohibits extending 
eredit to your subscribers, and re- 
duces your circulation and value to 
advertisers. Any violation of this 
will deprive the publisher of his 
pound rate.” 

Postmasters will immediately notify 
all publishers in their respective cities 
that the statements made in the 
above quotation are untrue and mis- 
represent the attitude and purpose of 
the Department, and that there has 
been no such change in the rules or 
practice with regard to subscriptions 
to legitimate second-class publications 
as is represented. 

The report grows out of a ruling in 
an individual case of a New York pub- 
lication which was carying an enor- 
mous list of expired subscriptions 
which were largely first induced by 
premiums, and where due notice had 
been given to the subscriber, who had 
failed to renew or to Order a continu- 
ance with a promise to pay, expressed 
or implied. 

When general rulings are made they 
are published in this Bulletin for the 
information of the public and all post- 
masters. A ruling such as is repre- 
sented to have been made would be 
unwarranted under the law. 

Postmasters will take immediate 
action under these instructions. 

(Signed) EDWIN C. MADDEN, 

Third Assistant Postmaster-Gen’l. 





Rumor of Another Dally. 
Newspaper rumors to the effect 
that Tammany is going to start a 
newspaper has recently been revived. 
It is said that John W. Keller will be 
its editor. So far as can be ascer- 
tained there is not much in the story. 





The Schenectady Union presented its 
entire edition on New Year’s day to 
the news agents and newshdys as a 
special New Year’s gift. 
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NEWARK ADVERTISER’S RECORD. 





What Has Been Accomplished Under 

the Direction of R. F. Kernan. 

The Newark Advertiser’s announce- 
ment which appears elsewhere in this 
issue shows that its receipts for adver- 
tising for December, 1901, exceeded 
those of 1898 by $6,768.61, and that the 
net gain for the three years ending 
Dec. 31 was $120,524.15. 

This record for a paper in a city of 
the size of Newark is an unusual one 


and shows what brains and hustle 
will do when rightly directed. 
Much of the credit for this showing 


is due to Redmond F. Kernan, who 
was placed in charge of this property 
three years ago, when it was losing 
money with great rapidity. He reor- 
ganized the office, made changes in the 
mechanical department and inaugurat- 
ed methods that have won for the Ad- 
vertiser a high place in the city and 
state. It is popular with the advertis- 
ers and with the public and certainly 
has a bright future before it if iis pres- 
ent management is continued. 





An Enterprising Newspaper. 

The Kokomo (Ind.) Tribune is one 
of the most progressive of Indiana 
dailies because it is edited by a pro- 
gressive man, J. A. Kantz, one of the 
leading business men of the state, a 
picture of whom appears on the front 
page of this issue. Mr. Kantz is re- 
sourceful and has a strong personality. 
His paper is one of the most exten- 
sively quoted in Indiana. 


PITTSBURG ARTISTS’ EXHIBIT. 


Included Thirteen Hundred Pic- 

tures by the Newspaper Men. 
The first annual exhibition of orig- 
inal drawings and paintings by Pitts- 
burg newspaper artists opened in that 
city Dec. 23. The exhibits consisted 
of pen and ink sketches, wash draw- 
ings, etchings, water-colors and a few 
oils. There were about 1,300 pic- 
tures in all. Thirty-five pictures were 
sold the first evening of the exhibi- 
tion. id 


It 


Among the contributors were: F. E. 
Johnston, Leader; S. A. Martin, Dis- 
patch; Charles Payne, Gazette; R. R. 


Murdoch, Chronicle Telegraph: W. P. 
Canfield, Press; L. Henning, Gazette; 
Paul Reilly, Gazette; E. F. Wolfe, 
Press; E. E. McDowell, Press; M. J. 
Fallon, Chronicle Telegraph; Conrad 
Altenburger, Chronicle Telegraph; 
William Batchelor, Times, and O. C. 
Shiras, Post. 


To Make Paper From Kelp. 
A San Diego (Cal.) inventor has dis- 
covered a method for making paper of 
all kinds from sea kelp. Should the 


process be successful, newspaper pub- 
lishers need have no fear in regard to 
their paper supplies for years to come. 
The supply of kelp is inexhaustible. 
It is a fibrous plant and it is quite 
eoematte that good paper can be made 
of it. 











NEW PUBLICATIONS, 
The Pass Word, a monthly magazine 


issued in the interests of the fraternal 
organizations of Madison, Wis., will 


make its first appearance Jan. 15. 
Walter A. Bayley will be the editor- 
in-chief. 





Middlesboro, Ky., is to have a new 
paper which will be launched about 
Jan. 10 by W. D. Hursch. 





The Moultrie (Ga.) News, edited by 
John F. Gibson, formerly of the Ma- 
con Telegraph, is a newcomer. 





Colonel James W. Pomfrey, of Cin- 
cinnati, will shortly bring out a week- 
ly called the Extra. 





Joseph C. Shuler, formerly city ed- 
itor of the St. Joseph (Mo.) Press, 
will start a new daily paper in that 
city. 





The Evening Republican Record will 
soon make its appearance at Fort 


Scott, Kan. F. C. Raney, late editor 
of the Monitor, will be the editor-in- 
chief. 





The Sun Worshipper is a new Chi- 
cago publication devoted to the Maz- 
daznan philosophy. 





The St. Louis County Democrat will 
make its debut in Clayton, Mo., Jan. 
15. J. T. Appler will be the editor. 

Charleston, Tenn., has a new weekly 
called the News. 








The Blue Pencil is a new Democratic 
publication started at Cayuga, Ind., by 
R. S. Osburn, formerly of the Hills- 
boro Times. 





The Teamster of Pittsburg has made 
its debut as a monthly trade journal 
for the benefit of men and companies 
engaged as carters, truckmen and 
teamsters. 





W. C. Moore, of the Junction City 
Union, Junction City, Kan., has sold 
his interest to the son of his former 
partner, Montgomery, and will go to 
Parsons, where he will establish a 
new independent daily. In this enter- 
prise he will be associated with E. H. 
Miller, who has sold his Wakefield 
Searchlight. 


Arthur Grissom’s Will. 

The will of Arthur Grissom, editor 
of the Smart Set, who died recently, 
bequeaths the income of his estate to 
his mother until her death and then 


to his father, William Grissom, of 
Kansas City, for life. Tue fund is 
then to be divided between his 


brother, Herbert, and Herbert’s child- 
ren. Mr. Grissom made no provision 
for his wife for the reason that her 
father is worth millions and she is his 
only child. 

Admits He Is a Swindler. 

A man giving the name of Irwin W. 
Andrews was arrested in Syracuse re- 
cently on a suspicion of swindling. He 
represented himself as an agent of the 
Ladies’ Home Journal and the Satur- 
day Evening Post and was offering a 
year’s subscription to both for 50 
cents. A number of people claim to 
have given the man money and have 
never received the papers. Andrews 
admitted his guilt. 


Amenities in Texas. 

The editor of the Orange (Tex.) 
Leader refers to the Beaumont enter- 
prise as “a journalistic abortion ed- 
ited by an illustrious ass, whose only 
mission On earth for the past four 
years has been to decry every in- 
dustry that has started in East Texas 
and belittle every individual or com- 
bined effort to develop this section, 
outside of the Gas Bag on the Neches.” 


Max O’Rell, who underwent an oper- 
ation for appendicitis in New York a 
few days ago, is getting along nicely. 
On his recovery he will sail for Paris 
and become associate editor of the 


Figaro, 





TIMES’S FINANCIAL REVIEW. 





Seven Editors Contribute Articles of 
Special Value. 


The New York Times on Sunday 
last presented, in addition to its usual 
features for that day, its annual finan- 
cial supplement, containing a complete 
review of the year’s business just 
closed. It contains a remarkable col- 
lection of articles upon the various in- 
terests represented in the commercial 
world. Among the many contributors 
represented were seven of the editors 
of leading trade papers, as follows: 
“American Railroad Future,” by 
Colonel H. G. Prout, editor ef the Rail- 
road Gazette; “Metal Production of the 
United States,” by Frederick Hobart, 
editor of the Engineering and Mining 
Journal; “The Textile Industries,” by 
S. H. Ditchett, editor of the Dry Goods 
Economist; “Financial and Commer- 
cial Electricity in 1901,” by Thomas 
Comerford Martin, editor of the Elec- 
trical World and Engineer; “A Mo- 
mentous Year in the Tobacco Indus- 
try.” by W. P. McLean, editor of the 
Tobacco Leaf; “Development of the 
Coal and Coke Trade,” by F. E. Sa- 
ward, editor of the Coal Trade Jour- 
nal; “Leather Trade Expansion,” by 
James A. Crotty, editor of the Shoe 
and Leather Reporter. 

The Times exercises such care in 
the selection of its contributors on im- 
portant topics that its readers feel 
that they are getting the best there is 
when a copy of a special edition is 
placed in their hands. In the present 
instance the Financial Supplement 
presents the most complete and au- 
thoritative review that has been pub- 
lished in this country. 





RULE FOR CONTEMPT. 





Consul Vansittart Dislikes Articles 
Appearing in the Daily States. 

A rule for contempt was filed Dec. 
22 in the United States District Court 
at New Orleans by British Consul A. 
©. Vansittart against the Daily States 
Publishing Company for articles which 
appeared in that paper Nov. 8 and 
Nov. 14. 

The article in question was a report 
of an answer which had been filed by 
the consul in answer to a suit for $20,- 
000 damages brought by General Pear- 
son, the Boer officer, who claimed that 
Consul Vansittart had injured him by 
making charges connecting him with 
the blowing up of the Mechanician. 
Consul Vansittart charges that the 
discussion carried on in the articles 
mentioned were improper, libelous 
and injurious, and calculated to 
prejudice his case before the public 
and the jurors selected to try it. 

The Daily States, through its ed- 
itor, William C. Chevis, is ordered to 
show cause Jan. 11 why it should not 
disclose the person at whose instiga- 
tion tne articles were written; and in 
case of failure to purge itself of the 
charges, to show cause why its presi- 
dent should not be punished for con- 
tempt of the order and decorum of 
the court. 


Want City Record Set by Hand. 

The Central Federated Union of 
New York city has passed a resolution 
calling upon Mayor Low to see that, in 
the bids for printing the City Record, 
provision is made to have the paper 
set by hand rather than by machine in 
order to provide work for a number of 
idle printers. 








THE REASONS: 


Its circulation is 
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New York 
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THE PITTSBURG PRESS 
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Columns Published (901, 
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than any other paper in Western Pennsylvania 
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It is the People’s Paper in Western Pennsylvania. 
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conceded to be so much larger 
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Chicago, 
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ARTHUR GRISSOM’S DEATH. 





it Followed a Dinner at Which There 
Were Thirteen Guests. 
(From the Houston (Tew,) Chronicle.) 

There is genuine grief in literary 
New York over the death of Arthur 
Grissom, the editor of the magazine 
known as the Smart Set, and an un- 
canny feeling creeps oyer those who 
laugh superstitious fear down the 
winds. 

One night last January, just after 
the success of the Smart Set was as- 
sured, Grissom gave a dinner to some 
of his best friends. Among the guests 
were Ella Wheeler Wilcox, Bliss Car- 
man, Theodosia Pickering Garrison 
and others equally ag well known in 
the literary world. Just fifteen guests 
had been invited and two were unable 
to come, and thirteen sat down at the 
table. 

Some one remarked: “It is unlucky 
for some one. You know the old say- 
ing, “One will die before the year 
ends.’ ” 

Ella Wheeler Wilcox took exception 
to the reference to superstition and 
told several clever stories to disprove 
the belief that thirteen guests meant 
an unlucky omen, Mrs. Wilcox’s stories 
calmed the superstitious ones and 
nothing more was thought of the thir- 
teen-guest dinner until Mr. Grissom 
died a few days ago. 

The dinner was given some time last 
January and the host died just as the 
last month in the year was coming to 
a close. 





NEW YEAR’S DINNERS. 

The New Britain (Conn.) Herald 
gave a New Year’s dinner and enter- 
tainment on Wednesday of last week 
to the 260 newsboys who sell the 
Herald on the streets of that city. The 
dinner included all the good things 
that delight the stomach of a hungry 
lad, and the boys did ample justice to 
it. Earlier in the day they attended a 
performance of “Quincy Adams Saw- 
yer” at the Lyceum Theatre. ‘ These 
newsboys’ dinners, either on Christ- 
mas or New Year’s, have been a fea- 
ture of the Herald management for 
nearly twenty years. 





The newsboys of Washington, Pa., 
were given their annual feast by the 
owners of the Washington Reporter 
on New Year’s. The boys had the nic- 
est kind of a time and when it was 
over they gave three cheers for their 
hosts. The supper was a _ bountiful 
one and when the boys had finished 
the boards were bare, but their little 
faces beamed with contentment and 
satisfaction and their little coats could 
not be buttoned. 





The newsboys of Pittsburg were 
treated to a fine dinner by the Leader 
on New Year’s day. It was the forty- 
third annual feast spread for the 
newsboys of the city, and, léke its pre- 
decessors, was deeply appreciated by 
the newsies, who managed to tuck 
away under their “weskits” and 
blouses these things: 

Five hundred turkeys, 300 chickens, 
3,000 fried oysters, 100 pounds of 
roast beef, 8 hams, 8 bushels of po- 
tatoes, 1%4 barrels of sweet potatoes, 
75 dozen bunches of celery, 1 bushel 
of cranberries, 1 bushel of beets, 1 
barrel of cabbage, 1 bushel of onions, 
8 cases of tomatoes, 8 cases of corn, 
1,500 Vienna rolls, 1,500 cinnamon 
rolls, 250 gallons of coffee, 75 pounds 
of butter, 12 dozen eggs, 100 pounds 
of granulated sugar, 1,5v0 boxes of 
candy, 1,500 oranges, 25 large boxes 
of cakes, 600 pies. 


Here’s to You! 

“BpITOR AND PUBLISHER—AS our last 
ofticial act of the year 1901 we en- 
close one dollar for a year’s subscrip- 
tion to your bright and newsy paper. 
Wishing you a successful and happy 
new year, we are Yours truly, 

“The DuNoyes-Curry 

“Utica, N. Y. Ady. Agency.” 


The Hampton (Va.) Daily Monitor 
will hereafter be printed as a weekly. 


RODE 1,600 MILES ON A MULE. 





Back From His South 
American Trip. 

Andrew C. McKenzie, the newspaper 
man who went to South America sev- 
eral months ago to inquire into the re- 
sources of the country over which the 
Guyaquil & Quito Railroad runs, has 
returned to New York. 

Mr. McKenzie during hig stay in that 
far-off country rode some 1,600 miles 
on the back of a mule and traveled 
800 miles in a canoe. He was obliged 
to “rough it” the most of the time 
while he was away. On one occasion 
for four days the only civilized food 
that he had was one can of Heinz’s 
“fifty-seven varieties.” 

Mr. McKenzie will prepare a book 
for the railroad company as the result 
of hig travels and will also contribute 
a number of articles to the different 
magazines. As he took along with him 
a camera and succeeded in obtaining a 
large number of excellent photographs, 
he will undoubtedly be able to present 
to the public some exceedingly inter- 
esting data. 


McKenzie 


FIFTY YEARS AN EDITOR. 





Retirement of F. Stanhope Hill, a 
Massachusetts Publisher. 


F. Stanhope Hill, editor of the Cam- 
bridge (Mass.) Tribune, has disposed 
of his interest in that paper and retired 
from active work as a journalist after 
fifty years service. He was associated 
with William Winter in 1859 in the 
publication of the Boston Saturday 
kivening Express. After serving in 
the civil war, he became the editor and 
publisher of the New York Weekly 
Magazine. In 1870 he founded the 
Chester (Pa.) News and later the Mid- 
dletown (N. Y.) Daily Press. 

In addition to his editorial work Mr. 
Hill has written and published “The 
Continuity of the Angelican Church, 
1861-1900,” “Twenty Years at Sea,” 
and “The Story of the ‘Lucky Little 
Enterprise,’ ’’ and he has been the sec- 
retary of the Massachusetts Nautical 
Training School since 1894. 


International Press Club Meeting. 

The International Press Club held 
its annual meeting in Charleston, S. C., 
this week. The New York delegates 
who left on Wednesday on the special 
train chartered by the Pen and Pencil 
Club, of Philadelphia, were: William 
Cullen Bryant, Thomas J. Keenan, Jr., 
P. C. Boyle, Walter Scott, George T. 
Lyon, George H, Rowe, Thomas Evans, 
Edward Moran, Clark Bell and Fan- 
ciulli. Next week’s issue of THE Ep- 
ITOR AND PUBLISHER will contain a re- 
port of the proceedings of the con- 
vention. 


A Sloppy Looking Annual. 

Why will some newspaper publish- 
ers, for the sake of saving a few cents, 
print annual pamphlets on such poor 
paper that every reader will accuse 
the management of being stingy, and 
of turning out work that will act as 
a boomerang against the job office 
that produced it? 

This observation is suggested by a 
perusal of the Williamsport (Pa.) 
Evening News Annual, a copy of 
which has just reached us. We have 
no fault to find with the matter it con- 
tains, because it is well selected and 
carefully arranged for reference. But 
the printing and the paper are abomi- 
nable and are unworthy of the Evening 
News establishment. 


Circulation Scheme. 

The Pittsburg Chronicle-Telegraph 
will take twenty-five public school 
teachers upon a Buropean trip the 
coming summer. The party will leave 
Pittsburg July 3 and arrive in New 
York on the return trip Aug. 17. The 
teachers will be selected by the read- 
ers of the paper v,etween Jan. 1 and 
May 31. All of the expenses will be 
borne by the Chrenicle-Telegraph, and 
in addition, each of the tourists will 
be presented with $50 for use as 
spending money. | 





AN UNEQUALLED RECORD 


I owe my success to | 
the newspapers, and to | 
them I freely give a cer- 
tain profit of my yearly 
business. —/John Wan- 
namaker. 








It has been my expe- 
| rience in advertising that 
the closer you stick to 

the truth the better it 
will be for you in the 
end.—W.. L. Douglas. 


$6,768.61 


January 4, 1902. 
Mr. Redmond F. Kernan, Publisher the NEWARK DAILY 
ADVERTISER, Newark, N. J. 

Dear Sir:—We take pleasure in submitting herewith state- 
ment of cash advertising, showing the actual net gain in adver- 
tising made by the DAILY ADVERTISER in the month of 
December, 1901, over December, 1898, to be $6,768.61. 

A thorough examination of the books shows that this. large 
increase in business was secured without the expenditure of ove 
dollar in the advertising and business departments over what had 
been spent in a like period of time prior to the change in owner- 
ship. Very truly yours, 

THE NEW JERSEY AUDIT CO., 
F. M. Scott, Secretary. 




















He who invests one No advertising is val- 
dollar in business should | uable unless it is contin- 
invest one dollar in ad- uous,-—Robert C. Og- 
vertising that business. den, John Wannama- 
—A. 1. Stewart. ker’s partner. 


ae de $120,524.16 


January 4, 1902. 
Mr. Redmond F. Kernan, Publisher the NEWARK 
DAILY ADVERTISER, Newark, N. J. 

Dear Sir:—We take pleasure in submitting 
herewith statement of CASH ADVERTISING, showing 
the actual net cash gain in advertising made by the 
DAILY ADVERTISER in the three years ending De- 


cember 31, 1901, or since the new management assumed 


control, to be $120,524.16. 
Net Gain in 1899 over 1898 $23.632.90 
43,046.73 


Net Gain in 1900 over 1898 
Net Gain in190lover 1898 - 53,844.53 


Total for the three years - ~- $120,524.16 


A thorough examination of the books shows that this 
large increase in business was secured without the expen- 
diture of one dollar in the advertising and business depart- 
ments over what had been spent in a like period of time 
prior to the change in ownership. 

Very truly yours, 
THE NEW JERSEY AUDIT CoO., 
F. M. Scott, Secretary. 








| 
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The success of the 


Not one man in ten Ladies’ Home Journal 





reads books. The 8a WRITE | and the Saturday Even- 
paper is parent, school, ing Post was built up by 
college, pulpit, theatre,| F OR seoctibiiia: Good adver: 
example, counsellor, all RATES | tising, if persisted in, 
in one.—Wendell Phil- surely pays. — Cyfus 
lips. Curtts. 
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PUBLISHERS GAIN A POINT. 

We are glad to note that the Postal De- 
partment of the Government is waking up 
under the vigorous prodding of the newspa- 
pers on several matters connected with sec- 
ond class privileges. 

As will be seen elsewhere in this is- 
sue, the Third Assistant Postmaster 
General, Mr. Madden, announces that the de- 
partment does not intend to compel pub- 
lishers to cut off subscriptions when the per- 
iod for which they have been paid has ex- 
pired. He states that the single case in which 
such a ruling had been made was exceptional 
and called for special action. 

Those who read the columns of THE Ep1- 
TOR AND PUBLISHER carefully will remember 
that we have maintained that the Government 
had no right to establish any such restriction 
on a legitimate business; that the publishers 
had as much right to extend credit to their 
subscribers as the merchants to their custom- 
ers. 

We are glad, therefore, that the Pos- 
tal Department officials have come to their 
senses in this matter and that the absurd in- 
terference with the business of the periodical 
press is not to be continued. 





LOOK OVER YOUR PLANT. 

The beginning of the year is a good time 
for taking account of stock in newspaper 
offices having a job printing department, and 
thus finding out where you are at. When 
you look over your books and consult your 
bank balance you may find that you appear 
to be no better off, financially, than a year 
ago, when, as a matter of fact, you may be 
25 per cent. ahead, the increase being repre- 
sented by improvements in the plant or in the 
amount of stock on hand. 

The careless publisher is content to let his 
business run along from year to year without 
making a searching examinat:on of his prop- 
erty. He is the man who wakes up at last to 
find that he has been doing job work too 
cheaply and has allowed his advertisers to 
employ his services and his paper a year for 
nothing. 

Look over your plant now and then, and 
see if it is yielding all that it should. Unless 
you have an unusually effective force you 
will discover leaks that can be stopped, fences 
that can be mended, and other improvements 


that can be made by the expenditure of a lit- 
tle cash and a little care. 

There is a great deal of satisfaction in 
knowing the precise condition of affairs in a 
newspaper office. If you are losing money 
month by month you ought to know it at 
once, in order that you may provide a rem- 
edy. lf you are making money the fact will 
give you an incentive to redouble your ef- 
forts to make more, provided, of course, you 
are not in the publishing business solely for 
the glory there may be in it. 





THE MORAL FORCE OF THE PRESS. 

The fear of the law keeps many men from 
going to the bad. The fear of publicity is 
the only thing that stands between respecta- 
bility and disgrace in the eyes of some whom 
the world calls great. Rich men there are 
who would give half their fortunes to gratify 
their desire for revenge upon some one who 
has crossed their path, but who dread the 2x- 
posure in the newspapers that would surely 
follow. The Argus-eyed press, ever watch{ul, 
is hated by this class with a bitterness that 
knows no limit. The mean, narrow-minded, 
miserly individual curses the newspapers for 
exposing his treatment of employees. Ii he 
had his way about it he would send every 
newspaper editor to jail on the slightest pre- 
text. The public officer whose hand itches 
for bribes, the legislator who sells himself to 
the highest bidder, the moralist who preaches 
one thing and practices another, the libertine, 
the despoiler of homes, the betrayer of trusts 
—all hate what they term “the prying, gos- 
siping, meddlesome newspapers.” 

As a moral force in the community the 
press stands side by side with the church. The 
men who control it do not pose as patterns of 
virtue, many of them do not see the inside of 
a church once a year, but they feel their re- 
sponsibility and do their best in the columns 
of their several papers to support the stan- 
dard of righteousness as they understand it. 
The truth of this statement is borne out by 
the fact that there is not to-day in the United 
States a single periodical that is a financial 
success that advocates lawlessness, atheism, 
free love, sensualism, or any other defiance 
of the popular idea of morality. 





SENATOR PLATTS WISE DECISION 


Senator Thomas Platt has decided not to 
sue McClure’s Magazine and William Allen 
White, author of an offensive article published 
in that periodical. Mr. Platt wisely concluded 
that the less said about the matter the better, 
and that nothing would be gained by taking 
the matter into the courts. 

Every man who fills a public office becomes 
a target for the newspaper and magazine 
writers. He is criticised more assiduously 
than men in private life. Everything he does 
is looked at as through a magnifying glass. 
He is criticised for doing things and he is 
criticised for not doing things. Some of the 
statements made concerning him are exas- 
perating and offensive. When the writers go 
too far they become amenable to the law, but 
it is not deemed best by most men to seek 
legal redress as it entails an enormous 


amount of trouble and expense, and does not 
always terminate satisfactorily. 

In the present instance Mr. White said 
some things that we do not blame Mr. Platt 
for resenting, but to bring a suit for libel will 
cause Mr. Platt a great deal of annoyance, 
and notoriety of the kind he does not want. 
The wonder is that Mr. Platt should take 
White’s criticisms seriously, as far worse 
things have been said about him by the news- 
papers of New York during the last ten years. 


Perhaps he is in the condition of the camel 


and the last straw. 





STEAD’S PROPHESY MAY COME TRUE. 

William T. Stead, the London journalist, 
is out with a prophesy to the effect that En- 
gland will some day be an American island. 

We are quite sure that William’s prophesy 
will come true. The process of Americaniz- 
ing England has made substantial progress 
during the past ten years. The Britishers find 
that our newspapers are much more attrac- 
tive than theirs and have engaged quite a 
number of our journalists to teach them how 
to turn their dreary-looking journals into 
bright and sparkling daily papers. 

The London dailies that to-day have the 
largest circulation are those conducted on the 
lines of successful American periodicals. 

With American editors and business _man- 
agers running their newspapers, it ought not 
to take very many years for the aggressive 
Westerners to work up the British public to 
such a pitch that it will demand the annexa- 
tion of the island to the United States. 





It is said that what are termed children’s 
books and magazines are not as popular as 
they once were because of the efforts made 
by the conductors of newspapers to interest 
them. This is no doubt true. The Sunday 
papers print whole pages of matter for the 
children alone. The best artists are employed 
to illustrate the articles written by popular 
authors, and the brightest minds are con- 
stantly at work devising puzzles, games and 
other forms of amusement for their benefit. 
The boys and girls read the papers almost as 
eagerly as the grown folks and the amount 
of information they thus absorb is really as- 
tonishing. Shrewd publishers have learned 
that by catering especially to the children 


they increase the number of their readers” 


among the adult population. 
== 


If Marconi succeeds in perfecting his sys- 
tem of wireless telegraphy to the point of 
commercial success, the ocean greyhounds as 
they speed across the sea will be able to keep 
in constant touch with the islands and conti- 
nents they have left behind them. A small 
daily newspaper will probably then be printed 
on every liner, and although the business 
manager will not be able to make any extrav- 
agant circulation claims, doubtless sufficient 
advertising may be obtained to make the ven- 
tures successful. All the newspaper men who 
are now out of employment, especially those 
who are good sailors, will find snug, well- 
paying berths and the millenium will dawn 
on this weary world. It’s a fine scheme, isn’t 
it? 
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PERSONALS. 


Don M. Seitz, business manager of 
the New York World, and Arthur Bris- 
bane, managing editor of the Evening 
Journal, were among the speakers at 
the dinner given by the Siegel-Cooper 
Company to the heads of departments 
at Sherry’s, Dec. 29. 





R. F. Paine, editor of the Cleveland 
Press, with Mrs. Paine, left that city 
to-day for California, where he will 
spend a month at the leading health 
resorts of the state. 


a special correspon- 
dent of the London Daily Mail, is visit- 
ing California for the purpose of pre- 
paring some articles on the state for 
the English paper. Mr. Kennedy was 
selected a few years ago by the Brit- 
ish Government as one of the commis- 
sioners to look into the eviction cases 
in Ireland. 


A. J. Kennedy, 





Ralph Hall Caine, son of Hall Caine, 
the novelist, is the editor of Charles 
Dickens’s old paper Household Words. 
He is only seventeen years old and is 
the youngest editor in London. 





Mrs. Mary Mount, well known in 
newspaper circles in New York, is in 
New Orleans, where she is gatheriag 
material for several articles for one 
of the leading magazines. Mrs. Mount 
was formerly one of the editors of 
Frank Leslie’s Popular Magazine. 





William A. Fitzgerald, city editor of 
the Fresno (Cal.) Republican, and Miss 
Minnie R. Rutherford, of Stockton, 
were married in the latter city on 
Yhristmas, 





John J. Orr, a member of the edi- 
torial staff of the New Haven Regis- 
ter, has been appointed as insurance 
inspector of the New York, New Haven 
& Hartford Railroad. 





Amos Parker Wilder, editor of the 
Madison (Wis.) State Journal, was one 
of the speakers at the recent New York 
bankers’ banquet. 





Wallace Stevens, who has occupied 
an editorial position on World’s Work 
since it was started, has resigned, to 
take a course in the New York Law 
School. 





Thomas O. McGill, a newspaper 
man, has been appointed private ser- 
retary to Perez M. Stewart, superin- 
tendent of buildings of the borough of 
Manhattan, New York city. 





G. M. Meyers, who recently sold his 
paper, the Statesman, of Atchinson, 
Kan., has abandoned newspaper work 
to become an evangelist. He is hold- 
ing revival services in Chambersburg, 
Pa., and other eastern cities. 





Col. Henry Watterson, the veteran 
editor of the Louisville Courier-Jour- 
nal, begins work at his office at seven 
o'clock every morning, although he re- 
sides twenty miles away. 





Joshua S. Smith, of the Rockland 
(Mass.) Standard, has retired from the 
field of journalism. He has been en- 
gaged in the newspaper business for 
thirty-five years. 





James Jeffrey Roche, editor of the 
Boston Pilot, recently lectured in Wo- 
burn, Mass., on “Irish Wit and Hu- 
mor.’ 





George A. Logan, for ten years the 
Brooklyn representative of various 
New York newspapers, has been ap- 
pointed secretary to Deputy Park 
Commissioner Young. 





Joseph Leveque, editor of the New 
Orleans Harlequin, spent Christmas in 
Ifouston, Tex. 





Otto A. Meyer, publisher of the Utica 
Press, was a guest at the New York 
Press Club Tuesday. 


GENIAL “SAM” PHILLIPS. 





Editor of the Advisor and a General 
Advertising Agent. 

No one can look upon the picture be- 
low without being impressed with the 
fact that it is the portrait of a good- 
natured, generous-hearted man. He ts 
Samuel A. Phillips, editor of the Ad- 
visor, who is perhaps too well known 
in New York advertising circles to 





SAMUEL A. PHILLIPS. 
need an introduction to our readers. 
He has done business with every im- 


portant paper in che country, and has 
placed a large amount of advertising 
during his career. The Advisor, a 
monthly magazine devoted to advertis- 
ing, is one of the largest of the per- 
odicals devoted to this field. It con- 
tains a large amount of newspaper an- 
nouncements, is carefully edited, and 
takes a sensible view of subjects that 
appeal to the business and advertis- 
ing manager. 


STAFF CHANGES. 

Richard Rogers Bowker, editor and 
publisher of the Library Journal and 
the Publishers’ Weekly, of New York, 
and Miss Alice Mitchell, of Cambridge, 
Mass., were married in Boston, Jan. 1. 





E. Albertus Bingham, late of the 
Denver (Col.) Post, has joined the 
journalistic colony of New York, 
where he is now acting as editor of 
the School Journal. 





Maxwell Bochow, a competent and 
active newspaper man, has been ap- 
pointed editor of the New York Finan- 
cial Age. 


James Doyle, formerly of the New 
York and Brooklyn Times, is now as- 
sisting Edward Pidgeon in covering 
Brooklyn for the New York Press. 
George W. Farnham has recently been 
appointed a member of the staff of the 
Press. 





S. T. Edwards has been appointed 
western representative of the Floyd 
Lefever Agency, with headquarters in 
Chicago. 


Jesse A. Greene, formerly editor of 
the Crawfordsville (Ind.) Journal, has 
succeeded Louis T. Golding as editor 
of the Terra Haute Tribune. 





The Rey. R. E. King, a _ leading 
Methodist clergyman of Watertown, 
N. Y., after twenty years’ service in 
the pulpit, has resigned to become the 
editor of an Ilion, N. Y., paper. 





Gift From Newspaper Men. 

A number of Brooklyn newspaper 
men last week presented Magistrate E. 
Gaston Higginbotham, of the Lee 
Avenue Police Court, a beautiful gold 
watch charm, as a token of their es- 
teem. 


W. A. Deering Resigns. 
William A. Deering, who has been 
business manager of the New York 
Mail and Express since the death of 
R. E. A. Dorr, has resigned. He has 
been succeeded by Mr, Niles, for some 
time managing editor of the paper. 


OBITUARY NOTES. 

Col. E. W. Ayres, formerly Wash- 
ington correspondent of the Kansas 
City Times, dropped dead in the Cit- 
izens’ National Bank, Washington, D. 
C., Jan. 3. Col. Ayres devoted the lat- 
ter part of is life to lobbying. He was 
born in Lynchburg, Va., in 1837 and 
served with distinction in the Confed- 
erate Army. He was a member of the 
company that officiated at the hanging 
of John Brown. 





James S. Van Antwerp, Washington 
correspondent of the Minneapolis Jour- 
nal, is dead. For several years Mr. 
Van Antwerp worked from 9 o’clock 
in the morning until after midnight. 
During this period he represented a 
San Francisco morning paper as well 
as eastern afternoon papers. The 
Washington newspaper correspondents 
took appropriate action upon Mr. Van 
Antwerp’s death and attended the fu- 
neral. 


Henderson B. Owen, a New York 
newspaper man for more than thirty 
years, died Tuesday at his home, 481 
Central avenue, Jersey City Heights, 
after a brief illness. Mr. Owen was 
54 years old and was born in a suburb 
of Belfast, Ireland. He was an athlete 
in his day and once swam from the 
Battery to Coney Island. Mr. Owen 
was well known through his connec- 
tion with various local news associa- 
tions for twenty years. He was city ed- 
itor of O’Rourke’s Agency in Nassau 
street, night editor of the United Press 
local branch and for the last five years 
was in charge of the day or night 
desks of the New York City News 
Bureau. 








G. Herbert Brown, editor and pro- 
prietor of the Galveston (Tex.) Satur- 
day Review, died December 29. He 
was a native of Iowa and for several 
years had been identified with jour- 
nalism in Houston. He was one of 
the proprietors of the Houston Chron- 
icle and at the time of his death was 
secretary and treasurer of the Chron- 
icle Publishing Company. 





Albert H. Angell, one of the oldest 
members of the New York Press Club 
and formerly city editor of the Brook- 
lyn Union, died on Sunday, the 5th 
inst., at his home in Brooklyn. Mr. 
Angell was for 14 years advertising 
manager for F. Loeser & Co., and sub- 
sequently was employed in the same 
capacity with Journeay & Burnham 
Co., which position he held at the 
time of his death. 





Ebenezer Arnold, at one time editor 
of the Catholic World, New York, is 
dead, at the age of 84 years. 





Charles F. Coburn, for a number of 
years connected with the Lowell 
(Mass.) Citizen and later with the 
Lowell Courier-Citizen, is dead. 


Elected Nine New Members. 

The regular monthly meeting of the 
New York Press Club was held in the 
parlors of the club on Tuesday after- 
noon, with H, P. Hubbard in the chair. 
The following andidates for member- 
ship were elected: G. Franklin Bailey, 
American Printer; A. Eugene Boller, 
Hardware; Albert Theodore Farrell, 
special writer; H. Craig Dare, Newspa- 
perdom; William E. Goddfrey, Even- 
ing Post; Henry Hopkins, Hardware; 
J. Martin Miller, syndicate corre- 
spondent; Charles S. Sebright, Bergen 
County Democrat; Courtland H. 
Young, Young’s Magazine. 


The Abington David. 
Cc. F. David, the newspaper broker 
of Abington, Mass., has more accom- 
plishments than most men engaged in 
his line of business. He is an advisor 
in matters pertaining to newspaper 
publishing and the reconstructing of 
newspaper properties. He is “an at- 
torney at newspaperdom” and has per- 
sonally visited over 650 newspapers 
and has assisted in the sale of over 
100 properties. As a broker, Mr. 
David enjoys the confidence of a large 

number of newspaper owners. 


$15,000 
ANNUAL PROFIT 


is shown by a New England newspaper bus- 
iness in a field peculiarly its own. Owner 
invites most rigid investigation by parties 
having means to purchase, 


Controlling Interest 


can be purchased on attractive terms and 


carries with it the management, with 
$5,000 Salary. 
If you have capital and mean business, 
write me. 


Other opportunities in dailies and weeklies 
in = States, requiring $500 to $500,000 
cash, 


Cc. M. PALMER, 


Newspaper Broker, 
253 Broadway, New York, 
115 Dearborn Street, Chicago. 


ONLY 
$1,000 


Needed by a practical weekly 
newspaper and job man to step 
into an established business. Bal- 
ance on easy terms. Death causes 
opening. Write Quick, 

C. F. DAVID, Abington, Mass., 

Broker in Newspaper Properties. 
OTHER GOOD PROPERTIES. 




















FOR SALE, 


$550 CASH GETS THIS, 
IF TAKEN Ay ONCE, PAYING NEWSPA- 





list, etc. Cash receipts averaged 

12 months better than $100 per month, w ion : 
good hustler could largely increase. Do all the 
Se self. Address CASH, care Editor and 
mu! r. 





SEVEN-QUARTO HOE DRUM, WIRE 

springs, $800; 9x13 a $80; eight-column 
Washington + several outfits and other bar- 
gains, or rebuilt list. Address SEVEN, 
care Editor and Publisher. 





FIRST DEMOCRATIC NEWSPAPER IN 


earth to make’ money. Reason “tor sell 
of former owner. Address DEMOC. 
care Editor and Publisher. 





WEEKLY NBWSPAPER AND JOB OFFICE 

in wide-awake, to-date county seat, central 
Illinois, 6,000 inhabitants. Address N, E., care 
Editor and Publisher. 








SITUATIONS WANTED. 


COMBINED SKETCH ARTIST AND RE- 

porter, good cartoonist, is open for posi- 
tion at moderate salary; good at n and 
chalk plate work. Address COMPETENT 
care Editor and Publisher, 








SIMPLEX OPERATOR OR JOB MAN 

wishes a change; married, sober, industrious, 
Pad a| si, one year r contract: ¢ rrwtenes 
Editor and Publisher — 


a got f Tax, bn hy edt: S GERMAN AND 
ng writer; former’ tor and manag 

of a leading Western farm and stock rr: 
theseaee. ete mter. Address IOWA, care tor 











MISCELLANEOUS WANTS, 


JUST THE THING, 
FOR A rouE. COLUMN QUARTO—A GOOD 
oe, ae . . Will exchange for » 
eight-column folio, Ideal Hand Cylinder, 
will sell ct a bargain. Address lone, care’ Ea. 
itor and Publisher. 








WANTED—Lowest cash price on a seven 
column Stereotype outfit for newspaper work 
casting box with or withontcores, type-high 
guages only. saw table with trimmer. Ad- 
dress Connecticut, care of Editor and Pub. 
lisher. 





NEWSPAPER WANTED, 
a BE A |B eet my + PAYING PROPO- 


si in politics. 
I preter a country seat weekly, but this does 
will not be cun- 





ipts, ph. 
tion, plant and town, ‘send sample oon of 
several dates. This way you can facilitate a 
eal; otherwise receive no attention. All let- 


° 
ters strictly confidential. Address F.C, 5., 
care Editor and Publisher. 
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AD WORLD TOPICS. 


FACTS AND POINTERS FOR THE 
BUSINESS MANAGER. 


Advertisers sometimes forget that 
much depends upon the manner in 
which their announcements are dis- 
played in the newspapers. Give two 
printers the same copy and they will 
produce two entirely different looking 
ads. The one ad will be attractive, full 
of life and effective; the other will be 
botchy and uninteresting. In some 
newspaper offices little attention is 
paid to this very important division of 
tne work. 

The newspaper publishers should 
endeavor to secure the services of the 
best printer obtainable for setting up 
the advertisements which appear in 
their columns. If the advertiser is 
pleased you may be certain the read- 
ers will be pleased also. Many men 
who spend large sums of money in 
advertising fail to get the results they 
deserve simply because their an- 
nouncements are not properly dis- 
played. Tasty borders, plain but effec- 
tive type, and brains to combine the 
two are absolutely essential. 





TIPS FOR BUSINESS MANAGERS. 

Frank Leslie’s Popular Monthly is 
advertising quite extensively for sub- 
scription agents. 





The Frank Presbrey Agency, 12 
John street, New York, will hereafter 
place the advertising of the Wilcox, 
White Company’s piano playing at- 
tachment. 





The Paul E. Derrick Agency is do- 
ing some advertising for the Radam’s 
Microbe Killer. 





The Washington Times is now rep- 
resented in New York by Paul Block. 





Henry Payson Dowst, formerly ed- 
itor of the Mainspring, has _ estab- 
lished an advertising agency in Port- 
land, Me. 





The A. E. Sproul Agency, Winthrop 
Building, Boston, Mass., is filling large 
blocks of space for the International 
2xhibition Company, of Boston and 
Portland, Me. 





The New York papers are blossom- 
ing out just at present with the yearly 
statements of the insurance com- 
panies. Full pages and half pages are 
generally used. 





The announcements of Neal, Adkins 
& Clark, of Rochester, N. Y., are be- 
ing put forth by the Lyman B. Morse 
Agency, 88 Park row, New York city. 
This agency is also handling the ad- 
vertising of Pearson’s Magazine. 





Lowney’s cocoa is being boomed in 
New England papers by the W. C. 
Lewis Company, Equitable Building, 
Boston. 





The display advertising in the Chi- 
cago papers for Sunday, Dec. 28, mea- 
sured up as follows: The American, 
85% columns; the Tribune, 72 col- 
umns; the Inter-Ocean, 55 columns; 
the Record- Herald, 36% columns; the 
Chronicle, 23%. 





Renewals of the Sapolio advertising 
in dailies and weeklies are being sent 
out by Remington Bros., New York 
Life Building, New York. 





Brown Book, Boston, Mass., has se- 
lected H. M. Thurber to represent its 
advertising interests in the West. 





The Akron (Ohio) Democrat, the 
Burlington (Iowa) Journal and the 
Franklin (Pa.)*News are now repre- 
sented in New York by R. J. Shannon, 
with offices at 150 Nassau street. Mr. 
Shannon also looks after the inter- 
ests of the Rochester (N. Y.) Times 
and the El Reno (Okla.) American. 
He expects to add other papers soon. 





W. B. Powell is ad manager of the 


ANOTHER BIG SCOOP. 


The Publishers’ Press and Scripp’s McRae 
Associations on Friday, January 3, gave to the 
world the news of theWalla-Walla steamship 
disaster ahead of all other news associations, 
as may be seen from the following messages: 


Ed. L. Keen, manager of the 
and Scripp’s McRae Bureau at Washington, says: 


PUBLISHERS’ PRESS 
“We beat 


Laffan service about half an hour.” 


The editor of the World, Baltimore, says: “ We beat the A. P. 


and got out an extra.” 
Mr. Park, city editor of the 


were way ahead of the A. P. in Philadelphia.” 


Item, Philadelphia, says: “ We 
Reading (Pa.) 


operator breaks in and says, “ Same here.” 
Editor of Enquirer, Buffalo, N. Y., says: “One hour and a 


quarter ahead of A. P. here.” 


E. S. Wright, news manager of the Scripp’s McRae Press 


Association, Cleveland, O., says: 


ahead of A. P. here.” 

Our operator at Albany says: 
ahead of A. P, in Albany.” 

A. W. Naylor, manager of 
Bureau, Pittsburg, writes: 
San Francisco wreck.” 


“One hour and sixteen minutes 


“One hour and forty minutes 


the PUBLISHERS’ PRESS 


“Yesterday we had a fine beat on that 


This is only one of many big beats which this Association has 
scored. Editors of up-to-date newspapers not now receiving the 
PUBLISHERS’ PRESS report would do well to communicate with 


PUBLISHERS’ PRESS, 
PARK ROW BUILDING, NEW YORK. 


us. Address 











May Company, Cleveland, Ohio, com- 
ing from the Manix Store, Nashvuie, 
Tenn. 


The firm of Carrico Bros. & Allen, 
Park Row Building, New York, has 
been . dispossessed. The concern 
claimed to be advertising agents and 
were supposed to hail from the West. 


Railway Mail Service Report. 

The annual report of the general 
superintendent of:the Railway Mail 
Service for the fiscal year ending 
June 30, 1901, recently issued, shows 
that the total amount of second-class 
mail received from publishers during 
1901 was 429,444,573 pounds. No other 
country in the world makes such an 
enormous exhibit. 


Prizes for a Design. 


The Louisiana Purchase Exposition 
has offered prizes amounting to $5,000 
for a design for an emblem to be used 
on the stationery, posters and official 
papers of the company. A committee 
of seven members, composed of two 
artists, two architects, two sculptors 
and one historian, will be empowered 
to select the design. Artists and sculp- 
tors of national reputation will be in- 
vited to submit their work, and the 
sum of $2,500 will be paid for the suc- 
cessful emblem. The offer will e 
sent to the leading countries of the 
world, in order that every person of ar- 
tistic ability may have the opportunity 
of trying for the prize, if he desi-es tu 
do so. The date of closing the contest 
will be announced later. 


A Pickled Editor. 

We have received three loads of 
wood on subscription—two of ’em so 
sobby and rotten they wouldn't burn 
in seventeen years and the other too 
long for our stove. We’re in a pickle, 


we are.—Dresden Enterprise. 


ADVERTISING MEN’S GOLF CLUB. 





Play On Available Links Will Begin 
In the Early Spring. 


There is a movement on foot among 
advertising agents and advertising 
managers of New York, who are golf- 
ers, to organize an Advertising Men's 
Golf Club. 

It is not the intention of the chief 
movers in the scheme to do more than 
to arrange for a series of tournaments 
to be played during the coming season 
for a handsome trophy. It is proposed 
to play the matches on such of the 
links as are available through the 
membership of the various competi- 
tors, and to arrange the handicaps in 
such a way as to give all a fair chance 
for the trophy. 

A general meeting will be called soon 
for a discussion ox the plan and ail 
who are interested are requested to 
forward their names to Frank Pres- 
brey, 12 John street, or J. A. McKay, 
eare of Country Life, 2s, Fourth ave- 
nue, New York. 


St. Jacob’s Oil Contracts. 

After ten years’ quiescence St. 
Jacob’s Oil has started up again 
under the ownership of the St. Jacob’s 
Oil Company, Ltd., of London. Con- 
tracts for ten thousand lines are be- 
ing made. Frank Carlisle, Henry 
Bright, Eugene Van Zant and J. F. 
Antisdel are New York specials who 
have already secured the order for 
their entire lists. 





Success of New York announces 
that from Jan. 1, 1902, on, the adver- 
tising rate will be $2.00 per agate line, 
with no discount for time or space. 
This is quite a high rate, even con- 
sidering the circulation of 300,000 per 
month. 


WANT COLUMN ADS. 





May Be Used Profitably by Many 
Lines of Business. 

For some reason there seems to ex- 
ist a prejudice against the use of 
“want ad” columns, as they are usu- 
ally spoken of in the daily papers. 
There are many lines of business 
which can use them very profitably. 
They bring a cash trade in every in- 
stance unless you choose to carry 
small accounts. But it is better not 
to do this, as the class of people who 
usually read these ads is made up, for 
the most part, from our “middie 
classes,” who pay as they go when 
calling on you for some article you 
may have advertised. 

It is always best to put a price on 
every article you advertise in this 
way. The public then knows whether 
your offer is a bargain and whether it 
is something it can afford to buy. I 
know one man who advertises enough 
wire screen for a window for 25 cents, 
and he has sold large quantities at a 
fair profit. He carries a large assort- 
ment of small utensils for household 
use, and the chances are parties call- 
ing for wire screen have found many 
other little things they needed and 
run up sales to a dollar or more. 

In my own business I have used 
these columns steadily for five years 
every day in the year, with some of- 
fering under each heading, carrying 
about five different ads, daily, varying 
from two to five lines. The result is 
I have built up a large cash business 
from this alone, and it is no unusual 
sight on Mondays to see a string of 
customers waiting to place an order, 
holding the money in one hand and 
copy in the other. I have them trained 
to bring the money with the order, 
and I dare say it is the only ofi:ce in 
our city that has three-fourths of its 
work paid for before the orders have 
been entered in the order book. 

Do not expect to startle the world 
with one little ad inserted once in a 
while. Make a contract for twelve 
months daily with the best paper in 
your city. There is always one that 
eaters to this class of trade, and it 
generally gets the business. If you 
have the nerve to keep pounding at it 
every day, with an occasional spread 
on Sunday, you will be surprised at 
the results and wonder you never tried 
it before. I find it brings in business 
and many inquiries from the surround- 
ing country as well, but it’s the “keep- 
ing everlastingly at it” that does the 
business, and unless you are prepared 
to do this you had better keep your 
money and not be a failure.—Advertis- 
ing World. 


New Ad Agency in Newark. 

The Peter Parley Company, with a 
capital stock of $125,000, is a new ad- 
vertising corporation established in 
Newark, N. J. In addition to the ad- 
vertising business, the agency will act 
as printers, bookbinders, designers, 
publishers, etc. 

Among the incorporators are: Cleve- 
land W. Childs, James R. Mapletoft 
and H. N. Smith. 


Good Advice. 


THE EDITOR AND PUBLISHER is the 
title of a journal devoted to the inter- 
ests of newspaper makers. It is pub- 
lished every Saturday at 17-21 Park 
Row, New York city, by J. B. Shale, 
editor and publisher, with Frank L. 
Blanchard, associate editor. Every 
scribe who would keep in the swim 
should subscribe for THE EpiIToR AND 
PUBLISHER. — Philadelphia vommercial 
List and Price Current. 
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ADVERTISING RECORD FOR 101. 





SHOWING THE AMOUNT PRINTED 


IN THE LEADING MORNING 


DAILIES OF NEW YORK CITY. 


Phenomenal Gain of the Times. 


PAPER. Total Space 
1901 1900 
Herald. . 7,686,937 6,874,750 
World . oe « « 04,298,975 7,016,558 
Ns 6S es 3,006,752 3,047,926 
Times .... .. .4,957,205 3,978,620 
Sun. ..... « 2,088,431 2,648,307 
OS eer” 5,488,864 5,341,159 
Press - + « « + 2,464,236 2,239,283 
PAPER. Legal. 
1901 1900 
a 1,745 14,814 
World. 6,192 7,1 
Tribune. . 172,397 139,938 
NN Gs eg. 9) 6: & 417,454 383,037 
CAE 6,672 7,713 
OS eee 9,661 8,089 
Mg ks ala- e 148%,981 119,828 
PAPER. Time Tables. 
1901 1900 
Mg Soe ee 313,572 311,755 
World. - « « « 168027 164,061 
Se 273,144 292,998 
Se 273,980 258,166 
Nae er 293,966 258,517 
Journal . - « « « 122,466 126,668 
ee ene 162.894 163,041 
PAPER. Summer Res. 
1901 1900 
a 122,579 86,359 
World . 89,157 78,949 
Tribune . 98,465 110,557 
Times . eee 40,387 
a 46,944 
EN a gee ar 82,580 18,095 
AR aa ee 38,250 26,781 
PAPER Miscellaneous. 
1901 1900 
Herald... . . . .2,088,063 1,990,959 
World. . - 1,942,668 1,822,771 
NO a co 6 wo 905,788 873,773 
Times . 903,992 589,052 


Publishers. Real Estate. 
1901 1900 1901 1900 
75.350 49,378 1,108.325 1,058,877 


139,409 43,104 658,535 715,354 
110,081 94,010 148,993 186,842 
337,137 282,672 439,687 166,141 
228,544 146,783 139,827 133,985 
318,262 74,971 504,496 657,522 
5¥,0038 28,290 165,846 164,130 
Financial. Wanted. 
1901 1900 1901 1900 
460,756 253,148 1,816,831 1,617,124 
218,201 105,247 1,724,811 1,593,480 
324,297 271,016 245,778 368,894 
534,239 453,165 112,420 54,721 
299,401 243,577 73,647 85,901 
| Pe RR Oe 
126,536 78,599 22,389 16,046 
Dry Goods. Instruction. 
1901 1900 1901 1900 
1,372,784 1,154,326 42,155 46,207 
1,424,926 1,641,913 35,031 37,891 
477,668 427,471 78,476 77,551 
1,604,830 1,531,289 68,584 45,529 
700,026 530,620 41,521 42,712 
1,615,516 1,420,298 20,083 24,958 
546,185 482,840 18,750 16,665 
Prop. Med. Amusements. 
1901 1900 1901 1900 
63,959 54,564 220814 237,239 
704,225 605,984 188,793 200,764 
70,369 101,630 101.346 103,246 
41,041 56,194 126,184 128,267 
172,324 197,140 133,282 147,896 
793,762 789,631 180,605 172,400 
258,611 273,628 107,243 106,281 
PAPER Miscellaneous. 
1901 1900 
OGh ... se... Tepe See 
Journal... .. .1,554,524 1,908,699 
Press . 814,598 763,159 
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WIDE AWAKE CLEVELAND PRESS. 





It Now Has the Model Plant of the 
State of Ohio. 


Some newspaper publishers are con- 
tent to drive along from year to year 
without spending any more money 
than is absolutely necessary to get 
out their newspapers. They give their 
readers no new features, the old 
presses are good enough, the advertis- 
ers are treated with indifference and 
nothing is done to show the public 
that they are alive or that they con- 
sider its interests. 

The owners of the Cleveland (0O.) 
Press, the Scripps Publishing Com- 
pany, of which Milton A. McRae is the 
president and R, F. Paine is the ed- 
itor, do not belong to this class. Each 
year the management has strived to 
give the public a little more for its 
money than the preceding year. 

During the past twelve months the 
entire Press establishment has been 
overhauled and many improvements 
have been made. Six thousand dol- 
lars’ worth of new machinery has been 
placed in the composing room alone, 
which is now the best lighted, heated 
and ventilated in Ohio. 

The stereotyping room’ has been 
equipped with entirely new machinery. 
Instead of six single presses in the 
press room there are now four triple- 
deck Goss presses, with a capacity of 
104,000 copies per hour. The engine 
room has a new boiler, new storage, 
mailing and waiting rooms for the 
newsboys, and new steam and electri- 
cal appliances have been added and 
the entire establishment made a model 
plant. 

The Press starts in the New Year 
with an equipment which will enable 
it to turn out a newspaper of the first 
class. Its news facilities are un- 
surpassed. It presents a readable, in- 
teresting and instructive journal such 
as the people want. This is why the 
paper is gaining strength in circula- 
tion and in its patronage daily. 


Chance for a Newspaper Editor. 

The Oak Cliff City, Texas, invites 
newspaper men to look over the field 
at that place, with a view to estab- 
lishing a newspaper. To any one who 
will start a paper in that place the 
City Council promises to make it the 
official organ of the city, and to give 
it their hearty support. 


Milford Citizen Sold. 

John H. Beaver, a young English- 
man, has bought the Milford (Conn.) 
Citizen. The paper has been run for 
some time by Edward S. Abrahams, of 
the Greenwich News. The Citizen is 
the only paper in Milford, a town of 
4,000 population. Mr. Beaver has had 
ten years experience in newspaper 
work, principally on the British Amer- 
ican. He has also done special work 
on the New York Journal and Chicago 
American. The sale was effected 
through the C. M. Palmer Agency, of 
New York city. 


Editor Kills Highwayman. 

Eugene Hector, formerly financial 
editor of a Chicago newspaper, shot 
and killed an alleged highwayman in 
that city Jan. 2. The man killed is sup- 
posed to be George E. Donovan, of 
Springfield, Mass. In his pocket was 
found a letter addressed “Dear Moth- 
er” and signed “Will,” dated Manila, 
Jan. 30, 1991, and referred to domestic 
affairs in Springfield. It indicated the 
writer to be a stenographer in the em- 
ploy of the United States Philippine 
Commission. 


Largest Press in the World. 

The largest printing press in the 
world is being manufactured by the 
Goss Perfecting Press Company, of 
Chicago, for the use of the New York 
Herald. This press will print 148,000 
copies of that paper in an hour. It is 
a colossal piece of machinery and its 
cost runs far up into the thousands. 


The Louisville (Ky.) meee Critic 
has ceased publication. 





PUBLICATION NOTES. 

W. A. Rogers, the artist, is con- 
tributing a series of pictures on Amer- 
ican editors to Harper’s Weekly. The 
current issue contains a_ portrait 
sketch of Paul Dana, stripped as if 
for a duel, with a foil in his hand. 
The sketch is life-like and character- 
istic. 


The Teller, a monthly guide for 
New Yorkers, for January contains 
164 pages. It presents the time-tables 
of the railroads and steamship lines 
centering in the metropolis, and a 
large amount of important data for 
the traveling public. E. P. Harris, the 
publisher, on New Year’s distributed 
among his friends handsome leather 
cases for the magazine, duly inscribed 
with the recipient’s name, gifts which 
were duly appreciated. 





The holiday issue of the Boot and 
Shoe Recorder, of Columbia Street, 
Boston, was the largest of all the holi- 
day numbers that have reached us. It 
contained 352 pages. W. L. Terhune, 
the business manager, broke the ad- 
vertising record of the Recorder. The 
issue is fairly stuffed with handsome- 
ly set ads. Page after page blooms 
with the announcements of the pro- 
gressive shoe manufacturers of 
America... The articles contained in 
this number were numerous and at- 
tractive. Half-tones were used with a 
liberal hand. It is safe to say that the 
Boot and Shoe Recorder is deeply ap- 
preciated not only in the Hub, but in 
the whole country. 


The Evening Record, of Hacken- 
sack, N. J., edited by Caleb Van Hu- 
san Whitbeck, is a bright looking four- 
page newspaper in which both news 
and advertising are well displayed. 
The editorial page could be improved 
by the introduction of brief editorial 
comments on the general news and 
local happenings. People like to read 
them and they add to the attractive- 
ness of a country daily. 


The Bakers’ Review, published by 
the Bakers’ Review Company, of which 
William Woodhouse is president and 
Emil Braun, editor, is an attractive pub- 
lication issued from the Park Row 
Building, New York. The January num- 
ber contains sixty pages of reading 
and advertising matter. The articles 
are the kind that pertain to the 
great business the magazine repre- 
sents. 


The New Year’s edition of the San 
Francisco Sunday Call was a notable 
number. The illustrated supplement 
contained two full page pictures—“The 
New Year’s Hymn,” posed by Minnie 
Berlin, a handsome young woman, and 
“A Bucking Broncho,” a spirited draw- 
ing by Borein. The Call should do 
something to improve its half-tone 
plates, and get better press work in 
its illustrations, the effect of which is 
utterly lost in this issue for lack of it. 
it really seems a pity that such good 
pictures should be spoiled in the re- 
production. 

The Ithaca (N. Y.) Daily News 
printed for its carriers a very pretty 
“New Year’s Greeting” in portfolio 
form, generously illustrated with half- 
tone pictures of scenes about the city 
of Ithaca. The letter press presents 
a chronological account of the year’s 
events, household suggestions, etc. 

New York Newspapers’ Prosperity. 

On the first of the year the New 
York newspapers made statements of 
their gains for the past year in adver- 
tisements, the Herald showing gains 
over the preceding year of 2,921 col- 
umns and 54,958 advertisements. The 
World’s gains were 1,300 columns and 
36,611 advertisements. The Times’s 
gains were 3,261 columns and 100,259 
advertisements. 


Thomas P. Tobin, the owner of the 
Leadville (Col.) News Reporter, on 
Jan, 1 issued a twenty-page number of 
his paper. Some of the pages were 
in colors, appropriate designs being 


employed to illuminate the front cover. 








INKS 


Special Prices 


on NEWS INA 





Write for catalogue 
and discounts. 


F.E.OKie Company 
24 HENTON PLACE, 
Phila., Pa. 














BUY TUBBS 
WOOD TYPE. 


With over Forty Years experience 
in making Wood Type, we can sell 
you Wood Type of the very best qual- 
ity and at a large discount from 
prices. Send for our Catalogue. 

TUBBS @ CO., 

South Windham, Conn. 


DIEBOLD 


SAFE @ LOCK CO. 








H. W. BEADLE, 


AGENT, 
30 READE ST., N. Y. 








H™ DQUARTERS FOR 


TYPEWRITER RIBBONS 


For all Machines. 

Carbon, Manifold and full line of TYPE- 
WRITER LINEN Papers, warranted to give 
absolute satisfaction. Please send for sam- 
| ony —— and circulars of Keatinge’s Clean 
I 


ig Brush. 
THE S. T. SMITH CO, 
10 Park Place, New York. 





THE BEST PLACE 
To get carbon paper of any kind. 
Flimsies (well known Star Brand) 
carried in stock. 
Send for samples and prices. 
Albert J. Bond, 
46 Cortlandt St., New York City. 














Established 1853. 


THE LOVEJOY CO., 
ELECTROTYPERS 


and manufacturers of Electrotype Machinery 
444-446 Pearl Street, New York 








The chief feature of the New Year’s 
number is a comprehensive account of 
Leadville’s achievements in mining. 
According to this the production of 
the mines amounted to nine million 
dollars. 


A Generous (7) Offer. 
Harper & Brothers offer country 
publishers a 7-inch double-column dis- 
play ad, for which they are “Si to 
pay the publisher $2, 
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THE EVENING WISCONSIN 


MILWAUKEE 


A man is best known by his neighbors. 
A newspaper is best known by the people 
of the city in which it is published. 
This is also true of 


THE EVENING WISCONSIN 


It is used by all advertisers in the city of 
Milwaukee who do any general advertising. 
This is the estimate of the newspaper by 
the business community of the city. 
it can be truthfully said of very few news- 
papers in any city. 








DANA WON THE BET. 





An Incident in the Sun Office That 


Amused the Editor. 

There is probably no newspaper ed- 
itor of to-day who puts in so much 
work, day in and day out,as did the late 
Charles A. Dana, of the Sun. I have 
seen him in his well-worn red _ skull 
cap working at all hours of the day 
and night as hard as a hodcarrier. 

Mr. Dana could enjoy a joke better 
than any man I know of. It acted on 
him like a soothing tonic, and, as he 
admitted himself, helped him along 
wonderfully in his work. 

One day Mr. Dana saw the big form 
of William H. England, the 
business manager, darken the ed- 
itorial sanctum. He was shaking with 
laughter. Mr. Dana looked at him, and, 
without knowing what he was laugh- 
ing at, broke out into a smile, too. 
‘Even Tom Williams, Mr. Dana’s pri- 
vate stenographer, was compelled to 
join in the laughter. 

England held in his hand a roll of 
paper, which, when unfolded, mea- 
sured many feet in length. It was a 
reporter’s space bill. 

“Say, Charley,” said England, “here 
is the best joke I ever heard or thought 
of and I'll bet you a lunch for two 
that you can’t tell me who perpetrat- 
ed it.” 

With a knowing wink, Mr. Dana re- 
marked: “England, it is hard to ask 
a man to explain his joke, but unless 
you do I must decline betting you any- 
thing. Let us have it, however. It 
must be good to make you laugh so 
heartily and I know I would enjoy a 
good lunch.” 

“Here,” said England, convulsed in 
laughter, “is a bill put in by one of 
the men. In it there is one of the most 
unique items I ever heard of. I'll read 
it to you. You claim you know the 
mannerismseof every member of your 
staff from top to bottom. If you fail 
to guess whose bill this is you pay 
for the lunch, and if you hit it right 
then I pay for it.” 

“With everything that goes on the 
side?” slyly remarked the great ed- 
itor. 

“Yes,” replied England. 


“It’s a go then. Let’s hear the 
item.” 
England straightened himself up 


and read slowly and distinctly: “FOR 
SOLING AND HEELING ONE PAIR 
OF SHOES, $2.25.” 

Mr. Dana could not restrain himself, 
and fairly roared with laughter. John 
Bogart, the city editor, rushed into the 
room in alarm, fearing that something 
horrible had happened. When the 
quartette had wiped their eyes and 
got back to their normal condition, 
Mr. Dana slowly repeated: “ ‘FOR 
SOLING AND HEELING ONE PAIR 


OF SHOES, $2.25.’ William,” he said, 
“send out and order the lunch with all 
the side things. Make it for four in- 
stead of two. You’ve lost, for I can 
name the man.” 


“Who is he?” asked Mr. England. 
“That bill belongs to Ed. L—. 
Lunch for four, William; lunch for 


four. Bogart and Williams are in it.” 
The writer had the honor of dining 
with General Benjamin F. Butler and 
Charles A. Dana at the Fifth Avenue 
Hotel, and on which occasion Mr. Dana 
told the story which made the austere 
general nearly burst his sides with 
laughter. W. J. Cowan. 


WATTERSON’S LONG PARAGRAPH. 





It Filled Five Columns and Silenced 
His Enemies in Short Order. 
Colonel Henry Watterson, editor of 
the Louisville Courier-Journal, was the 
guest of honor at the recent “Night in 
Bohemia” of the Pen and Pencil Club 
of Philadelphia. In the course of a 
brief speech Colonel Watterson said: 
“Colonel McClure has referred to 
me as the sole survivor of the editors 
who are known for their personality, 
and still I started in life as a most pro- 
nounced impersonal writer. I had 
lived in London, where I learned to 
admire impersonal journalism, and I 
determined never to permit my per- 

sonality to obtrude itself. 

“Well, I accepted a post on a paper 
in a southern town. I was lampooned 
and abused unmercifully. I waited un- 
til my enemies had piled up not less 
than six lies against me and people 
began to think that I had nothing to 
come back with. Then I printed a 
paragraph of five columns in my paper, 
headed it ‘Personal’ and signed it with 
my full name. That ended the 
abuse.” 


Gift to Editor Grandy. 

The staff of the Norfolk Virginian- 
Pilot on Christmas eve presented A. 
H. Grandy, president of the company 
and managing editor of the paper, a 


Christmas gift in the shape of a 
bronze statue by Kossowski, called 
“Badinage.” The piece represents a 


young woman surrounded by cupids, 
and for the background a laurel tree, 
on the branches of which is a spray 
of electric lights in pink silk shades. 

The presentation speech was made 
in the presence of the employees by 
Charles P. Sapp, the editor of the pa- 
per. Mr. Grandy responded in a hap- 
py little talk, and a general exchange 
of “Happy Christmases” and other 
glad wishes followed. 


The Paper Makers’ Association of 
Canada has decided to advance the 
price of news paper one-eighth of a 
cent per pound, 


Numbering Without Cost. 


The famous machine, which is here 
illustrated, has been well described as 
“a little marvel of mechanical simplic- 
ity and ingenuity.” It is employed 
with profit and satisfaction by print- 
ers throughout America and Europe, 
and we know of no attachment for a 
printing press which has met with a 
more pronounced success. It is just 
type-high and is locked in the form 
together with or without type matter, 
just as though it were a small cut or 
electrotype. At each impression the 
number is advanced in consecutive 
order with absolute precision and ac- 
curacy. It works equally as well upon 
any make of press, whether large or 
small, hand or cylinder, and in many 
instances saves the entire cost of num- 
bering. Small job offices often use 
from one to six machines, while large 
establishments often employ as many 
as sixty in a single form, thus effect- 
ing a saving out of all proportion to 





their cost, The figures as well as 
practically all the wearing parts are 
made of steel, and no expense is spared 
in its construction and finish. The 
makers always carry a large stock 
and orders receive instant shipment— 
no delays. 

Model No. 29 is designed for num- 
bering cash sales books from 1 to 50, 
repeating automatically without re- 
setting or even stopping the press. 
They are also made to number back- 
wards at the same price. If made to 
number from 1 to 100 and repeat, the 
price is $14.00 less 10 per cent. 

The manufacturers are The Bates 
Machine Company, a corporation with 
$100,000 capital, whose machines are 
famous the world over. All machines 
made by this company are fully guar- 
anteed and their goods will be found 
reliable in every particular. The gen- 
eral offices are located at 346 Broad- 
way, New York, U. S. A. Branches: 
2 Cooper st., Manchester, England; 15 
Tudor st., London; also Paris and 
Frankfort. 





The Omaha (Neb.) News will take 
the Saturday night service of the Pub- 
lishers’ Press Association, beginning 
to-night. 


CHANGES IN OWNERSHIP. 
Mrs. Carrie Ogilvie is the new 
owner of the Des Moines (Ia.) Mail 
and Times, a society journal. 


The East Floridian, of Jacksonville, 
Fla., has been purchased by W. A. 
Russell, owner of the Crescent City 
News. 


The Walden (N. Y.) Herald has been 
sold to J. R. Hinckley, of Wisconsin. 
Mr. Hinckley has been engaged in 
newspaper work in the West for 
twenty years. 


It is reported that Harry B. Hawes, 
of St. Louis, is one of the purchasers 
of the Jefferson City (Mo.) Press, the 
sale of which was recently recorded. 





The Daily Free Press, an afternoon 
paper of Danville, Va., has been solid 
at auction to C. Holland for $700. 

The Limestone (Ala.) Democrat has 
changed hands. H. C. Thatch and H. 
J. Fusch are the proprietors, 








Zack McGhee and Henry C. Davis 
have taken over the Teachers’ Journal 
at Winnsboro, Tex. Mr. McGée will be 
the editor-in-chief and Mr. Davis the 
associate editor. 


The Mapleton (Ia.) Advocate has 
been acquired by H. B. Ordway. 


The Connecticut Republikaner, of 
New Haven, has gone out of existence, 
the plant having been bought by the 
Norman Printers’ Supply Company, of 
that city. The Republikaner was 
founded 35 years ago. 





The Burdette (N. Y.) Home Record 
has been sold by Prof. John Probes, 
its owner, to Charles P. Stowell, fore- 
man of the office. 


Charles I. Combes has bought an 
interest in the Gloversville (N. Y.) 
Daily Leader. 





The Shelby (N. C.) Aurora has 
passed into the hands of J. C. Foy, of 
Winston. 

The Gettysburg (S. D.) Courier has 
been purchased by M. L. and F. B. 
Patterson, and consolidated with their 
paper, the Gettysburg News. 





The Larned (Kan.) Eagle-Optic, one 
of the oldest Democratic papers in 
Kansas, has passed into the hands of 
Harvey Eckert, editor and publisher 
of the Tiller and Toiler. 





Benjamin Hepworth has purchased a 
controlling interest in the Frankford 
(Pa.) Dispatch, 
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